Eng 10 – Media04

· Assessing an Ad Campaign
Assessing an Ad Campaign

The role of the media is to both inform and to sell.  More often than not, the “sell” or the commercial becomes the most influential of the media forms.  Advertising companies do not limit themselves to one form of medium anymore.  An ad in the yellow pages, just won’t do.  Instead, they create ad “themes” that cross over in between magazines, newspapers, billboards, radio ads, movies, television and increasingly more often the internet.

Assignment:  Listen to the episode “Old Media, New Media, Borrowed Media and Blue Media” from the CBC radio program The Age of Persuasion with Terry O’Reilly.  Then answer the following questions.

1. Using COMPLETE sentences answer the following questions;

a. In your own words, describe how big corporate multi-national companies used to advertise to promote their name and then describe how some of these corporations are promoting their “legacy” image now.  (2 mks for describing  difference between what was considered the “old” media and the “new” way of promoting in the media).

b. In your own words, describe why advertising on the internet has become a favoured media of choice for advertisers.   Be sure to describe the difference between “immigrant digitals” and “native digitals”.  (2 mks for your ability to describe why the internet is the “new media” and being able to describe the difference between the two types of internet users).

c. In your own words how has the marketing firm Crispin, Porter and Bigusti taken advantage of both specific target marketing and the internet and video game culture to promote the restaurant chain Burger King.  How big has there impact been? (2 mks for describing the impact of Crispin, Porter and Bigusti  campaigns and describing how large of an audience it has been reaching).

d. In your own words, describe how has the “new media” has taken advantage of the sheer number of people that are exposed to the internet to support both commercial and humanitarian causes.  (2 mks for your description of both a commercial (for profit) and humanitarian (non-profit) internet success

2. Provide your own example as to how the internet has been use to reach the specific target audience that you belong to.  
You will receive 5 mks for you ability to describe a specific ad campaign that has used the internet to either inform and “sell” you on their product or have used the internet to enhance or at the very least provide a “gimmick” for you to purchase their product.  You must provide a description of what the company is doing and include a specific internet link that is being used by that company.
Total: ___/13

