Comm  – Media06

· The “Ad”
The “Ad”

Throughout this unit we have been examining what the mass media is and how companies and corporations use the media to sells their products.  Often regardless as to how bad those products may be for you.

Now it is your turn to behave as a greedy multi-national corporation who cares only about making lots of money selling products to the public.   You will create a fictional product, come up with a catchy brand name and then devise an advertising campaign designed to sell this product.

Your advertising campaign will take the form of a full-page ad that could be found in a magazine, AND a paragraph that describes what type of magazine this ad would be placed in and who it is directed towards (who is the target audience).

You will be marked on the quality and evidence of effort put into your ad and paragraph. 

Your marks will be broken down as follows;

Criteria (what you will be marked on)
Marks




Your Product - Is it unique or original?  Does it have a catchy name? Does it have a specific target audience in mind? Is that audience easily identifiable?
      /10 

Your Ad – Is it magazine quality? Does it speak to your target audience?  Is it effective?  Does it sell?


      /10

Your Paragraph – Do you outline what the product is and what it does?  Do you outline who the target audience is?  Do you explain what you are trying to do with your ad?
      /10

Total
      /30



You are encouraged to use your imagination and have fun with this assignment.  If you are unsure as to whether your product or advertisement is appropriate for school, then double check with your teacher.

Have Fun!







