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- Target Audience
Target Audience
Companies spend huge amounts of money targeting their advertisements to certain sections of society in order to sell their products. 
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In 1985 the R.J. Reynolds Tobacco Company began a controversial campaign featuring a cartoon character named, "Joe Cool Camel" for Camel Cigarettes.  Critics quickly claimed that the advertising company, Mezzina/Brown of New York, came up with this strategy to directly target kids and teens, especially one's under the age of 18, by using a child-like image of a "cool" cartoon character who likes smoking cigarettes. This strategy worked because kids and teens looked up to Joe Camel for his glamorous image and a lifestyle that they would like to be experiencing but couldn't as a young adult. This targeting strategy also worked because kids tend to relate better to a cartoon character than an actual human being.  The thinking was that if the cartoon is symbolizing that “smoking is cool”, then the kids will follow.

Statistics from the U.S. Federal Trade Commission showed that shortly after the Joe Camel campaign started, 91% of six-year olds could match Joe Camel with a picture of a cigarette, making him as well-known as Mickey Mouse. With the increase of this awareness, Camel's share of under-18 Market soared from 0.5% to 32.8% in the first two years of the Joe Camel campaign, representing a $476 million increase in annual sales for R.J. Reynolds. This meant that since the first introduction of Joe Camel, the number of children who smoke increased by a factor of 50.  In the early 1990’s the FTC took R.J. Reynolds to court and after a long drawn out process, they lost their court case.  R.J. Reynolds now had to abandon their ten-year old, Joe Cool Camel campaign.

Your assignment;

You are to look through a magazine (or magazines) of your choice and find 3 advertisements that you will be able to identify the target audience.  Write a short paragraph to go with each of your 3 ads that explains why you think your particular ad is targeted towards a particular segment of society. 

Remember the target audience it the section of society that the advertisers are trying to get to buy their product based on how they present their product.  For example; R.J. Reynolds targeted children with their Joe Camel ad campaign, and effectively got kids to smoke Camel brand cigarettes because they were presented in a manner in which children were attracted to (ie: cartoon characters).

You will be marked out of 5 for your ability to identify and explain what the 

target audience is for each of your 3 ads.

Total Marks: ____/15
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