Comm 12 – Media01


- What is the Mass Media?
What is the Mass Media?
The newspaper is the most obvious form of information sharing that can be classified as “Mass Media”.  Essentially, the Mass Media can be classified as any type of medium that is designed to share, inform or even sell information and/or products.  The Mass Media includes television, radio, newspapers, internet, commercials, art, music and many others.  Often the Mass Media is used as a mirror to observe a particular culture.   For example, the prevalence of hockey images in Canadian Tire and beer ads reflects the strong emphasis Canadian society places on hockey in its culture.  Essentially, hockey is Canadian and that is reflected not only in our sports and pastimes, but also our Mass Media.

Mass Media and popular culture are often linked and often shape each other.  In recent years, skateboarding and snowboarding have become institutions in Canadian youth culture.  This “board culture” is reflected and even supported and shaped by video games, clothing styles, magazines and even music (Avril Lavigne’s Sk8er Boi reached number one in both Canada and the U.S.).  You are bombarded by the mass media on a daily basis.  This is reflected in the products you buy, the language you use and even your personal opinions and thoughts.  The mass media probably has more of an affect on you than you realize.

Your Assignment; Answer the following three questions and then provide and example of how your or your peers are affected by the mass media.  How you provide this example is up to you.  You may simply want to cut out the sneaker ad that made you want to buy your shoes, or you may want to describe how certain television or movie phrases make their way into your daily conversations (can you say “Doh!” or “Oh yeah BABY!”)

You will be marked out of 2 for the quality of thought and evidence of effort put into your three questions and out of 10 for the quality of thought and effort put into your analysis of how the mass media affects you and/or your peer groups.

Questions:

1. In your own words, come up with your own definition of the “Mass Media” and provide specific examples to back up that definition.

2. Using your own words, describe what kinds of “gimmicks” advertisers use in order for you to spend your money on their products?  Make sure you provide at least one specific example in your description to back up your opinion or observation.

Over…

Total: ___/ 16

3. Using the boxes provided, make a list of your three favorite commercials.  Describe exactly what appeals to you about these commercials and provide an example of a T.V. show that might have that commercial in it.

Favorite Commercials
Why does it appeal to you?
What T.V. show might have this commerical?













4.  Provide and example of how your or your peers are affected by the mass media.  How you provide this example is up to you.  You may simply want to cut out the sneaker ad that made you want to buy your shoes, or you may want to describe how certain television or movie phrases make their way into your daily conversations (can you say “Doh!” or “Oh yeah BABY!”)
